FY18 SUMMER RECAP 






























OBJECTIVES 


RESULTS 


ANALYSIS 


PRIMARY: 
IMPROVE APM ror 


SECONDARY: 

DRIVE WER TRAFFIC (AWARENESS] 


YERYIARY: 

RUILD AWARENESS OF REMUTLICNKEIT 


APM INCREASED YOY spend dropped by 13% (|^|). Social spend increased 

14.29% 47% (||) as did audio 38% (|H)' TV/Video spend 

decreased 16% OOH 87% (^|) and digital 34% 
(^H). Despite these changes, APM improved by 14%. 


SITE VISITS INCREASED According to a YouTube brand lift study, completed videos 

19.89% produced a 50% lift in favorability and 30% lift in recall. In 

addition, Organic Search traffic to the website increased 25.6% 
compared to 2017, which suggests increased awareness in the 
market that prompted more organic searches about the brand 
resulting in a 19.89% overall increase in website traffic. 


IMPRESSIONS OF THE TERM 
"GEMUTLICHKEIT" 

2.09K 


IN 2017, THERE WERE ZERO IMPRESSIONS 
OR CLICKS OF THE “GEMUTLICHKEIT” 
TERM, THEREFORE 100% OF IMPRESSIONS 
AND CLICKS IN 2018 WERE ATTRIBUTED 
TO CAMPAIGN EFFORTS. 


As a topic, Gemutlichkeit was searched on Google within 
key media markets such as Minnesota, Illinois and Wisconsin, 
with Minnesota having the highest search interest of all 
three, according to Google Trends. The term "gemutlichkeit 
Wisconsin" spiked upon campaign launch, from 5/16 through 
6/17, and again during the fourth of July holiday from 7/4 
through 7/19. Overall, the term saw 2.09K impressions and 
403 total clicks to site, which boasted a 19.2% avg. CTR. 




TRAVEL 

\NISC%NS IN 


MAY 1,2018 - AUGUST 31,2018 


.COM 


SECONDARY ■ AWARENESS 


TOTAL WEB TRAFFIC 


TOTAL PAID MEDIA 
SESSIONS 


TOTAL VIDEO VIEWS 



19.89% TOY 



15.34% TOY 


73.32% 



14.32% YOY 
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TOTAL SITE VISITS 

TOTAL ARRIVALS 

AVG. TIME ON SITE 

ORGANIC TRAFFIC 

3 , 289,460 

20,210 

2:29 

1 , 883,299 

2017 

2017 

2017 

2017 

3 , 943,851 

20,251 

2:07 

2 , 364,809 

!W 

2018 

2018 

2018 

19 . 89 % 

0 . 20 % 

■ 14 . 77 % 

25 . 57 % 

Y/Y CHANGE 

Y/Y CHANGE 

Y/Y CHANGE 

Y/Y CHANGE 
















DISPLAY 

IMPRESSIONS ORDERED 

CLICKS 

CTR 

SESSIONS 

PAGES/SESSION 

AVG. SESSION DURATION 

ARRIVALS 

APM 

AMOBEE 

10,032,893 

24,701 

0.25% 

9,176 

1.16 

0:00:16 

■ 

■ 

CS 

30,078,343 

28,856 

0.10% 

13,909 

1.21 

0:00:19 

■ 

■ 

SIake-Unk 

1,718,682 

695 

0.04% 

2,299 

1.55 

0:00:55 

■ 

II 

4- 

Mlawest 

WEEKENDS 

1,138,746 

1,641 

0.14% 

1,129 

2.01 

0:01:09 

■ 

■ 

OSOJERN 

15,383,270 

15,543 

0.10% 

7,611 

1.42 

0:00:29 

■ 

■ 

(OnMiteiflcggvcr^ 

1,653,853 

6,585 

0.40% 

3,531 

1.43 

0:00:15 

■ 

■ 

(i©tripadvisor 

5,605,064 

9,527 

0.17% 

6,483 

1.83 

0:00:58 

■ 

■ 

TOTAL 

65,610,851 

87,548 

0.13% 

44,138 

1.38 

0:00:29 

■ 

■ 


TAKEAWAYS Niche sites delivered the while programmatic partners delivered the 


OnMilwaukee had the most engaged users, generating a .40% CTR-- 5x above the industry average of .07%. 


Overall, the display campaign delivered a 0.13% CTR with users spending on average 00:30 on site. 


The Lake Link optimizations proved to be effective, as 


from June to July, up from 


Midwest Weekends delivered the highest average time on site of 1:09 per visit, over 2x the campaign average. 
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GEMUTLICHKEIT :15 



GEMUTLICHKEIT :30 


5,304,543 

IMPRESSIONS 



67.21% 

VCR 


ANCE - PRE-ROLi 


TOTAL 


11,692 

CLICKS 

71.78% 


VCR 


2,789,334 


IMPRESSIONS 


14,280 


CLICKS 



8 , 093,877 


IMPRESSIONS 



Both videos outperformed industry average 
completion rates (65.8fl-69.5fl MOAT). 

As expected, the shorter video had a higher 
completion rate. 



















CLICKS & 
CONVERSIONS 


300 K 


Clicks 

Conversions 


Conversions: 
Time on Site Click >2 minutes 
or Viewed More Than 2 Pages 



DEVICE 

TOTAL IMPRESSIONS 

CLICKS 

CTR 

CPC 

COST 

AVG. POSITION 

MOBILE 

2,207,624 

171,450 

7.77% 

$1.09 

$186,279 

1.6 

DESKTOP 

857,414 

38,815 

4.53% 

$1.02 

$39,523 

1.8 

TABLET 

338,996 

16,760 

4.94% 

$0.90 

$15,139 

1.8 

TOTAL 

3,404,034 

227,025 

6.67% 

$1.06 

$240,942 

1.7 


The CPC in 2018 was 16% lower, and we spent 11% less which allowed us to recei ve 
5% more clicks than 2017 (This is due to optimizing 


The Summer Paid Search campaigns received 
227,025 clicks from 3,404,034 impressions. 


Mobile continues to receive the most impressions and traffic, however 
the Conv Rate is lower than Desktop and Tablets. This is consistent with 
larger trends of Mobile traffic accounting for over 60% of all searches. 
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SOCIAL GROWTH - YEAR OVER YEAR 

0 11.17% ft 

% GROWTH FROM 2017 



The brand far outperformed the 500,000 fans goal, 
reaching the milestone in late July and continuing to 
see growth through the end of the campaign. 


MAY 1,2018 - AUGUST 31,2018 



2.60% 

% GROWTH FROM 2017 



24.17% 

% GROWTH FROM 2017 



Follower count surpassed 100,000. 


While growth slowed year over year, Instagram still gained 
almost 15,000 followers despite only publishing eight posts, 
demonstrating the channel's increasing appeal to users. 





TRAVEL 

\NISC%NS IN 


MAY 1,2018 - AUGUST 31,2018 


o ENGAGEMENT 


657,876 


TOTAL ENGAGEMENTS 


37,010 98,665 


TOTAL SHARES 


TOTAL REACTIONS 


9,394 512,107 


TOTAL COMMENTS LINK CLICKS 


Facebook engagement increased 24% YOY, including almost 
8,000 more shares than during the previous summer. 






8,443 


981 2,679 

TOTAL RETWEETS TOTAL LIKES 

235 4,549 

TOTAL REPLIES LINK CLICKS 


Twitter engagement was lower YOY as a result of sending fewer 
tweets, but engagement per tweet increased to 19.5. 


L ENGAGEMENT 

( 3 ) ENGAGEMENT 


10,840 


TOTAL ENGAGEMENTS 



75 



8,777 


POST COMMENTS POST LIKES 


hm 

LINK CLICKS 


Instagram generated more engagement on eight posts than 
Twitter had with 188 tweets. 



















